
AOV:  ? 
FREQUENCY:  ? 
LIFETIME VALUE:  ? 

MYSTERY
SHOPPER

Identifying and engaging customers through 
your loyalty program can make a huge impact 
on their experience with your brand.  Follow 
two customers as they take very different 
paths, starting from their very first interaction.

View Online 
Promo

Purchase 

Purchase

Browse Online

It’s not the destination, 
it’s the (customer) journey!

Enrollment 
Welcome to the Club! $10 Off

Spend $100 
Congrats! You’ve 
earned 50 points

Happy Birthday
Pick and outfit for your 
b-day with 40% Off!

Bonus Day
2X Points on 
Accessories Today!

Spend $200 
Who Hoo! 
You’ve earned 
200 points!

250 Points Earned 
Email Sent

MEMBERS ONLY Sale
Hey VIP - Exclusive 
deals just for YOU!

Points Expiring
Don’t forget! Your 
points will expire 
soon!

Redeem Points
Nice work - you saved 
$50 by using points!

THE IMPACT OF LOYALTY PROGRAMS. . .

LOYALTY 
MEMBER

12-18%
more per year than  
non-loyalty program 
members.

68% of customers
leave because they feel 
the company doesn’t care 
about their business. 

69% of consumers
choose retailers based on 
where they can earn loyalty/
rewards program points.

AOV:  $150
FREQUENCY:  12X / YEAR
LIFETIME VALUE:  $2,600

Ready to stand out  
from the crowd?

Email us at sales@clutch.com 
www.clutch.com


